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Assignment #4

Looking for comfort in confusion.  Tradition in change.  Family in friends.  Safety in routine.  The hope for tomorrow.

When you’ve gotten this far you can afford to be yourself.  Honest, blunt, and true through and through.  They’re part of the ‘greatest generation’ but now, even more so, they are ‘Calvin Coolidge’s Kids’.  

Aged 70 to 80 years old, this generation is old - both physically and mentally, although it’s their emotional state that truly dates them
.  Having recently accepted their societal categorization as “old” these folk aren’t sure how to act.  Up until yesterday they didn’t feel old.  But suddenly, as if by magic, they know they have one foot already in the grave.  Their back aches, they’re short of breath, they don’t sleep well at night, and they have a daily pill regimen.  Most carry a cane, the quintessential elderly prop.  Some use a walker, more as an emotional crutch than anything.   Their diet now includes Metamucil, prunes, shredded wheat, and apple pie.  

Of course, there are upsides.  They no longer have to watch their cholesterol, calories, or saturated fat.  They’ve earned the right to take a nap in the middle of the day.  Having moved in to an assisted living complex, they maintain their independence – when they want to have it.  They are constantly surrounded by friends.  

Yet there are still have periods of loneliness.   They have to confront death 
on a daily basis.  Reminders of their own mortality surround them.  And they aren’t getting any younger.  They frequently feel pushed out of society by a younger generation, taking over with their technology, fast life, and supersized commodities.  

Despite this, this group shares more likenesses with their younger counterparts than anyone realizes.  They vote democrat.  They value group success over that for the individual.  They have a strong work ethic and sense of responsibility to give back to their community.  They prefer to build things up rather than tear it down.  They aren’t looking for an end-of-life rebellion.

They oppose trendy marketing messages, preferring honesty and tradition in their advertising.  Don’t bother to style-it-up or give them the run-around.  Straight-forwardness matches and reflects their own personality.  If it works, it works.  If it doesn’t, it won’t.  

Reliability is #1 and it drives this group’s affinity for traditional brands with high rates of brand loyalty.  They live like their brands.  Classic, comfortable and steady.  Brands like Coca-Cola, Ford, General Motors, Walmart, Gillette, GE, Folgers, and Heinz dominate this groups purchase decisions.

This is a frugal group.  They clip coupons, shop at Walmart, and pay attention to early-bird and senior specials.  They refuse to pay outrageous sums of money for the newest gadgets or for services like internet or cell phones.  They prefer to keep things as they are and save their funds for family expenditures.

A sense of family is important to this group.  If their blood-family lives far away, many members create their own families, “adopting” friends and the children of friends as part of their own.  Communication is important too.  For many members of this group, email with their grandchildren is the only reason they own a computer.  For friends and family closer in age to themselves, constant communication is a way of checking in to make sure everything is still okay and everyone is still alive, although such sentiments are never vocalized.  

Routine is essential for these folk.  They eat the same meal every morning for breakfast, and supper is usually served at the same time every night.  They play card games in common areas with friends at regular scheduled intervals and take daily walks for their routine exercise.  This group also visits the doctor on a regular basis, viewing such a chore as a scheduled maintenance check-up.  
Fitting into their routine and scheduled lifestyle is church, visited every Sunday.  Religion is a positive influence in this group’s life, reaffirming and reassuring their belief systems for when their day comes.  Church also acts as a social outlet.  This group operates in a variety of jobs from youth advisors to organists to social event organizers.  

.  

�I think maybe we got our wires crossed on this one.  I was hoping for a a new lifestyle, not a picture of an existing one.  And what is interesting about this group is precisely that they are impatient with the conventional ideas and taking their leave of them in droves and a hurry.  Still an interesting and useful snapshot.  Thanks, Grant


�This doesn’t feel so much like invention as description, and description by the stereotypes as well.  As boomers move into this category we will see the renovation of these ideas, and I thought we had already.  


�What do you suppose their notion of death is?  This too is shifting around remarkably.





