So.  

We need to make little Miss Boodle’s beans bigger than Hienz.   

Well, we’re not going to topple a gigmungous brand just by doing the same, old same old. No my friends, this calls for some bam-Boodle-ling.

What to do?  Well, we’re not going to win by selling plain old beans.  What we need to do is pit little Ms. Dorothy Boddle against a faceless corporate giant with a CGI bean as it’s spokesperson.  She’s the voice of the people.  Think Innocent smoothies. Think Ben & Jerry’s.  Think Boddle’s Beans.  (We’ll make Dorothy a celebrity and a “home grown” brand).  

We don’t want to make the beans famous.  Let’s make Dorothy famous.  And in the process, sell heaps of beans.

In fact, let’s have Dorothy heading off to the Hienz headquarters with a camera crew and challenging the CEO to a taste test.  Or better yet, have challenge the CEO of Heinz in an arm wrestle to see who wins more shelf space in the supermarkets.

And we’ll not just have a camera crew.  We’ll take out full page national press ads, advertising when Ms. Boodles is heading down to the Heinz offices. And we’ll notify the local press.  

And she’ll continually do this at all the Heinz offices.  And she’ll get more publicity.  And she’ll get onto talk shows. And more national press. And people will see her as a face amongst faceless corporations.  



No.  We’re not selling beans.  
We’re selling a real person.  A real person who loves her beans. And we’re selling a big middle finger raised up at Mr. big corporation.   

Yesiree.  We’re going to grow Dorothy a big set of balls.  And she’s going to take on Mr.  Corporate Heinz.  And, god dammit, we’re gonna win.

Oh yeah. What to call them?  Maybe we’ll call the beans:  “Boodle’s Brilliant Beans”.  Or maybe not.  









�I like that there’s some personality in your writing here. It draws me in. Good stuff.


�This it good too. Using other brands to illustrate where you want Boodle’s to go is simple and effective..


�Careful. Yes to selling lots of beans and we may want to make the beans famous via making Dorothy famous, but we deinfitely want to make the beans famous.


�I like the courage and originality of this, it’s interesting and it’s got some talkability. But it might be a little extreme for something this uncomplicated and uncontroversial. Yes, Heinz are a big corporation, but they’re not regarded as a sinister corporate giant. I think if you did this most people would just think Dorothy was a lunatic.


�Yes. We are selling beans. But I know what you mean.


�Be decisive. Boodle’s Brilliant Beans is a great name – go for it.


�There’s a lot here. You’ve got an engaging way of writing which I live, and you’re conveying character well. And you’ve got an interesting, if extreme, tactical idea. You could probably do with a little more actual strategy.





