Musings on Beanz Meanz Boodlez:

For this campaign I would say the beauty can by in simplicity.  Heinz is a huge corporation. A mammoth. Big brands frequently have the reputation and the perception of manufacturing products that are impersonal, mass produced, lacking that home cooked touch. 

The brand of beans produced by Dorothy Boddle is not just a challenger brand.  It’s a product created by a homemaker, a caretaker, a teacher, a mother.  She toiled for 20 years to perfect her recipe.  There is something more natural and organic in the brand and the production process.  Which recipe is more appealing: the one coming from a cooking lab at Heinz Inc or a home kitchen?  With Dorothy Boodle’s beans you can just feel the love and the feeling of family togetherness.  It’s simple. It’s beautiful. It’s simply good.  

Also a key question is who will eat this product.  I can see it included in dinners, soups, stews – hearty meals for the family.  The key target is homemakers, moms with pre-teen kids who still eat with the family, just like, I imagine, Dorothy Boodle’s family still does. 

Along with the homemade spirit of the brand, the marketing should also feel personal.  I can see dinner recipes printed on the baked beans cans. And not only those that call for the beans. But recipes for an entire meal- starters, main course, and dessert - to help alleviate some of the stress of taking care of the family. Additionally, recognizing that moms are happy when their families are happy, the marketing campaign can include doing something good for her family and kids: i.e. portion of the proceeds going to her kid’s school. Leveraging sources she trusts is also vital.  The Food Network occasionally spotlights an up-and-coming business or food entrepreneur.  Perhaps a portion of the budget can be invested in producing a show on Dorothy Boddle and her 20 year pursuit of the perfect baked bean. 

In a nutshell, the concept is simply good and the brand is Simply Beans. 

�I can already see this is short. I’m beginning to appreciate that as I get to my 14th piece. It’s worth bearing in mind the value of brevity.


�I like the values I’m getting here.


�These are good thoughts – but I think they need more discipline. What’s the idea behind each of them. What are our clear targets.


�This is a good beginning, and I think you’re instincts are interesting. It just needs more work – it’s just a beginning.





