Boodlez Beans

The problem:  Beans are beans.  And Boodlez doesn’t sound that radically different than Heinz.  How do you draw attention to a small, unfamiliar brand?

The target: Mums, housewives, students who are bored with everyday chores and cooking and… beans. As they browse the grocery store shelves they are looking for something to spice up mealtime!

The solution: I would recommend a non-advertising solution.  

Strategy: Boodlez is for people who have the occasional wild streak in them and reject the status quo in small ways, like bean brands.  

Packaging that grabs attention and makes beans a more fun experience.  Boodlez Bag o’ Beans (or box o’ beans?).  Put Boodlez in a brightly colored microwavable bag. It might have a little window in it so you can see the beans.  
Promotion:  Have sampling in grocery stores and free trial coupons. Do blind taste tests against Heinz.  Make a big deal of the contest.  Employ radio station talent to do on air contests and remotes and encourage people to come out. Make predictions about which ones people will choose. Have fun regardless of who wins the taste test.

Price: Consider pricing Boodlez slightly higher than Heinz. If you employ premium/ specialty/gourmet pricing, people assume it is higher quality and might be willing to pay a few cents more for it. 



�This is an interesting start. It’s admirably short and I like the rejection of advertising and the window in the packaging but there’s not really enough here for me to. react to. 





Even if you’re not doing advertising, especially if you’re not doing advertising you need a memorable strategic idea to make everything hang together – you’ve not really got one of those.





